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What We Are Covering

Social Media

Branding and Identity

Using Canva

Promoting and PR

Using the Website
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what are the barriers students
face with approaching and
joining societies/clubs?

Interactive Form Question:



Student barriers:

Intimidating or Offputting

Representation and
Relatability

Financial Status

Physical or Mental Health

Time Committment

accessibility attraction

Professionalism and Effort



how could you break down those barriers
in the way you promote your group?

Interactive Form Question:

Think beyond being ‘approachable and friendly’. How

do you do actually do that?

What resources could you utilise?

How can you make your group stand out?



top tips:
Be explicit about how your group is accessible and

inclusive. Tackle barriers people may have.

Do something unique and interactive, keep it interesting and

show that they cannot get the same experience elsewhere.

Be confident and knowledgable! How you come across to

others reflects on what kind of environment your group has.

Make sure you are approachable.

Present professionally. Make sure you show that you are

organised and resourceful .e.g. a cohesive and thoughtout

freshers stall.



don’t just sit there!
Interactives: Something people can do or take away

.e.g. challenge, taster, try on

Sign Ups: Have an interest form or sign up.

Remember GDPR rules, you can ask for details but it must be clear how that data is

used and only accessible to committee.

Don’t ask for personal information, instead give them links or forms to provide the

details instead.

Keep your stall eye catching and busy with promotional

materials, relevant items or props and information.



who is an external
relation?



external relations
You may work on outreach or external relations in order

to boost exposure or sponsortship.

In order to ensure success with this, you should be

communicating professionally.



promoting your group
What kind of company or organisation would be

relevant to your group? Who can you benefit?

What is unique about working with your, what do

you bring to the table? What’s your selling point?

Put yourself in their shoes, why should they work

with you?

How does this partnership or relation benefit your

group? What can you gain?



research and target

Know who you are talking to and what they are about.

Show that you have genuine interest.

Look into who would work best with what you are trying to achieve.

Who have other similar groups worked with successfully?

do your research!



WHO CAN HELP?
Universities Careers Team - https://mycareers.le.ac.uk/unauth

SU Commercial Team - su-sales@le.ac.uk 

Your Academic Department

Other societies or groups similar to you at other universities
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knowing your brand
You are trying to sell your group to potential

members and your target audience. 

Engagement is key to success this year and

engagement comes with identity,

recognition and relevancy.



what’s significant
about these examples?



elements of branding

Imagery: What is recognisable of your purpose? What do

people associate with you? What’s relevant specifically to

your purpose in Leicester?

Tone: When you bring the above together, what theme

are you trying to portray? What’s the tone you are trying

to set and how do you want people to feel about it?

Colour Scheme: Can be pulled from university colours,

existing logos or imagery, colours relevant to your purpose

or colour recognition



how do you get there?
The best place to start is by doing your research.

Effective Methods Are:

Exploring Pinterest or Google

Checking Similar Organisations Social Media

Gathering Feedback

Next step is to generate ideas and try alternatives.

Effective Methods Are:

Create a Moodboard

Experiment with Canva Examples

Ask Committees or a Friends Opinion



create a brand pack!
Interactive Form Question:

Scenario: You have been asked to create a branding pack for one of the

below. Decide on a: Colour Scheme, Imagery, Tone

1-2: Medical Networking Group

3-4: Diversity and Equality Council

5-6: Marine Biology Education Centre

7-8: Global Dance Festival

Once you have a branding pack, how would you promote the group?



key tips
You don’t have to always change what works. If it’s not broken

don’t fix it! - Sometimes it may just be small updates.

Make sure to stick to the layouts that work best with your social

media platform. e.g. using the correct Instagram feed dimensions. 

Always keep your groups reputation and image in mind. What do you

want potential members, stakeholders, sponsorships or opportunities

to see? Is what you are posting a good reflection of your group?

Don’t overcrowd it! Sometimes simplicity and utilising negative space

is best. You want to focus on getting the key details and tone across

whilst keeping it interesting.
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social media policy

Unauthorised use of third-party logos, including the logo of the

University of Leicester or connected companies, should be avoided. 

Inclusivity should always be considered, and avoid the use of

potentially abusive or discriminative language or images.

Key Details:

You should not be sharing any committee, members or student

disputes, conflict or personal issues.

Avoid posting excessive drinking on social media platforms.



getting consent

Always ensure you have consent of any people in your content

before posting it or making anything public.

You should also ensure you have consent before posting

anything created by an external or imagery that does not

belong to you, as per copyright law.

It is a legal requirement!

Group members have been suspended or banned from groups

before for not following the above, so please take control of

what and who is posting.



Utilising Your platform

Your group updates, highlights, achievements or activities.

Promoting your activeness and productivity.

Event and activity promotion or sharing information about

opportunities for your cohort.

What you should be posting about:

Promoting your group through exposure, sharing information

and keeping people updated with your logistics.

Raising awareness and advocating for student needs or

issues affecting students.



finding a balance
Your social media should be a healthy

balance between student focused and

professional. It’s remembering your

target auidence and tailoring to them

in a professional way.



good examples - what you are up to

Positive outlook or tone - Focusing on multiple successes and highlights

Photos used are relevant and professional - Not including innaproriate

activities or photos that don’t relate to what you are posting about



good examples - representation

Focus on Students - Staying relatable and genuine to the student experience.

This helps promote what kind of environment your group is and is more

approachable for students.

Stay’s True To Your Purpose - Can promote what you get up to and what

students could get involved in.



good examples - awareness

Creating a Platform - Facilitating and utilising your platform for people to find

support rather than creating the opinions or trying to tackle the topic yourself.

Knowing What’s Relevant - Doing your research or gathering feedback to

ensure what you are posting about is relevant to your target audience.



good examples - Promoting yourself

Setting Expectations - Lets people know what you are about, what they can

get from being a member/attending and ensures people know about you.

Staying Consistent - Posting regularly about what you are up to or promoting

an event, but not overloading it. Stick to a tone and run with it.



good examples - Promoting opportunities

Setting Expectations - Lets people know what you are about, what they can

get from being a member/attending and ensures people know about you.

Staying Consistent - Posting regularly about what you are up to or promoting

an event, but not overloading it. Stick to a tone and run with it.



Provide captions and key
information in plain text 

ACCESSIBILITY:

Use easy to read fonts

Make sure that the font colour
and backgrounds are in high

contrast

Ensure you are considering how accessible your digital content or communications are.

Do’s

Keep the design de-cluttered
and not overwhelming

Make sure font is big
enough to read with good

line spacing

Put the key information in
bolder or larger text size



using ai
It is obvious when a group uses AI for their materials. 

Avoid doing so as it can often be a deterent for people and can

come across as lazy and unprofessional.

We have a lot of creative students, choose to work with them

instead!

If you do use AI, use it for idea generation, but not for the final

product or full design.
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key tips
You don’t have to have pro to make something

good. But if your group has the money, you can

purchase a subscription.

Make sure to keep any log in details for handovers so

that existing templates or assets can be reused again.

You can print straight from Canva for the best

quality products. 

Check TikTok or Instagram! There are loads of how to

guides and hacks that can aid you in learning

techniques.
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creating a webpage
Your group updates, highlights, achievements or activities.

Promoting your activeness and productivity.

Event and activity promotion or sharing information about

opportunities for your cohort.

Promoting your group through exposure, sharing information

and keeping people updated with your logistics.

Raising awareness and advocating for student needs or

issues affecting students.



creating a webpage
You will also have additional tabs at the bottom of your

webpage.

Your memberships will automatically come up on

your webpage.

You can add products, photos and resources via your

admin tools.
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